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ETC Institute is a National Leader in Market Research 
for Local Governmental Organizations

For over 40 years, our mission has been to help city and county governments gather and use survey data to 
enhance organizational performance.

More Than 3,000,000 Person’s Surveyed Since 2014 for More Than 1,000 Communities in 49 States
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Purpose
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 To objectively assess the delivery of major City services to 
businesses in Dallas

 To identify ways to improve the quality of City services that are 
provided to Dallas businesses

 To identify issues that impact the Dallas business community



Methodology
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 Survey Description
o Five-page survey
o Took 15-20 minutes to complete

 Method of Administration
o By mail, online and phone to randomly selected sample of businesses 

throughout the City
o The survey was available in English, Spanish, Vietnamese and Korean

 Sample Size
o 430 completed surveys; including at least 30 per City Council District
o Margin of error: +/- 4.7% at the 95% level of confidence



6Good Representation by Type of Business



7Good Representation by Number of Years Business Has Been in Dallas



What We 
Learned

 Businesses Have a Positive Perception of the City 
of Dallas

 Low Crime Rate, Level of Taxation, and the Overall 
Quality of Life Are the Reasons That Are Most 
Important to Retaining Businesses

 Top Overall Priorities for City Services
o Street Maintenance
o Building Permits
o Police Department
o Small Business Services
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 Overall Satisfaction with City Services Is High
o 69% of Businesses Are Satisfied with the Overall 

Quality of City Services; Only 8% Are Dissatisfied



Topic #1
Businesses Have a Positive Perception 

of the City
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1064% of Businesses Are Satisfied with the Overall Business Climate in Dallas; Only 9% Dissatisfied



1161% Feel the Business Climate in Dallas Will Be Better in Two Years; Only 11% Feel It Will Be Worse



12Over 65% Are Satisfied with How the City Is Working to Attract New Businesses & Supporting Business Growth and Development
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Reasons Having the Biggest Impact on Businesses Staying in Dallas Are a Low Crime Rate, Level of Taxation, Quality of Life 14
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Topic #2
Satisfaction with City Services
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17City Services Received High Ratings from Businesses
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19Top Priorities Are Street Maintenance, Building Permits, Police Department and Small Business Services



2064% Rated the City’s Customer Service as “Very Good” or “Good”; only 8% Gave a Rating of “Poor” or “Very Poor” 



2169% Are Satisfied with the Overall Quality of Services Provided by the City; Only 8% Are Dissatisfied
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Topic #3
Communication
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2471% of Businesses Have Gotten Information on City Services from the City’s Website



25Most Businesses Have Feel the City’s Website Is Useful, Informative, and Easy to Navigate



Summary

 Businesses Have a Positive Perception of the City 
of Dallas

 Low Crime Rate, Level of Taxation, and the Overall 
Quality of Life Are the Reasons That Are Most 
Important to Retaining Businesses

 Top Overall Priorities for City Services
o Street Maintenance
o Building Permits
o Police Department
o Small Business Services

26

 Overall Satisfaction with City Services Is High
o 69% of Businesses Are Satisfied with the Overall 

Quality of City Services; Only 8% Are Dissatisfied



Questions?

Thank You!!
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