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* Years beyond 2029 are an estimate pending successful renewal of the Tourism PID

EXHIBIT B
DALLAS TOURISM PUBLIC IMPROVEMENT DISTRICT
PRELIMINARY SERVICE PLAN FY2026 - FY2030

FY2026 FY2027 FY2028 FY2029 *FY2030

BUDGET BUDGET BUDGET BUDGET BUDGET
$ 326,051 $ 496,966 $ - S - $ -
23,509,588 22,218,506 22,899,231 24,624,103 25,736,195
142,416 134,595 138,719 149,167 155,904
677,552 638,541 659,110 711,228 744,830
$ 24,655,607 $ 23,488,608 $ 23,697,059 $ 25,484,498 $ 26,636,929
26.6% $ 4,850,190 $ 9,771,448 $ 10,071,250 $ 10,830,912 $ 11,320,695,
48.4% 8,841,395 8,377,165 8,293,971 8,919,574 9,322,925
8.4% 1,528,570 2,299,164 2,369,706 2,548,450 2,663,693
10.0% 1,824,717 1,724,373 1,777,279 1,911,337 1,997,770
6.7% 1,216,458 1,316,458 1,184,853 1,274,225 1,331,846
100% $ 18,261,330 $ 23,488,608 $ 23,697,059 $ 25,484,498 $ 26,636,929

Incentives & Sales Efforts *

The annual budget for incentives and sales efforts helps fund Visit Dallas' programs, enhancing our city’s successful convention, sports,
and meeting business. When Dallas competes with other top cities for desired business, the DTPID board of directors will approve
incentives for groups that meet the preferred economic impact and will contract a minimum of 1,000 peak rooms into DTPID hotels.
The incentives are based on a return on investment (ROI) of at least 10 to 1, calculated by anticipated lodging revenues divided by the
approved incentive. These incentives are often used to reduce event costs, such as transportation or complimentary rentals for the Kay
Bailey Hutchison Convention Center Dallas (KBHCCD) or other event venues. Incentives represent the most significant ROI for the DTPID
and Dallas, as group meeting attendees spend more on average than any other visitors. To date, incentive funding by the DTPID for
these events has generated an average ROI of 14 to 1. Board-approved commitments for events occurring in future periods are
managed by DTPID in compliance with the Texas Public Funds Investment Act.

Marketing (Promotion/Advertising) 2

The DTPID funds marketing activities that keep Dallas top of mind as a destination for both business and leisure travel. The DTPID’s
marketing funds allow for the purchase of print, radio, video, outdoor, and digital ad placements in priority markets targeted at
consumers and meeting professionals. Funds also allow for contracted marketing services, collateral development, event sponsorship,
and quantitative and qualitative research to test campaigns.

Site Visits & Familiarization Tours *

The vibrant energy and countless opportunities in Dallas are best experienced in person. DTPID provides the needed funding that allows
Visit Dallas to extend an invitation to key decision-makers in corporate events, trade shows, sports and tourism — as well as media
representatives and other influencers — to participate in site visits and familiarization tours (FAMS). These carefully crafted
experiences feature numerous landmarks, hotels, and dining establishments, showcasing the wide range of activities that Dallas offers
to its visitors. DTPID allocates 10% of its budget to cover travel and tour expenses for nonstaff participants, ensuring these decision-
makers experience firsthand why Dallas is the crown jewel of the Lone Star State. In FY24, DTPID invested in 300+ site visits and FAMS,
solidifying Dallas’ status as a premier global destination. Whether it’s the dynamic culture, innovative art scenes, or our can-do spirit,
Dallas offers an unparalleled experience for every visitor.

Event Funding Application Pool 4

More than $1.5 million per year of the DTPID’s funds are approved annually to support local arts and cultural events marketing. Since
DTPID’s inception in 2012, its event marketing fund has contributed more than $14 million to over 242 local arts and culture
organizations, which have produced 763 events supported by this funding. Groups can apply for up to $25,000 annually to help market
their events that are expected to generate at least 30 overnight visits to Dallas.

Operations/Research/Administration °

Research supported by the DTPID provides valuable insights into the profiles and behaviors of visitors to Dallas, including their
demographics and activities during their stay. This funding enables Visit Dallas to collaborate with industry experts, such as Strategic
Marketing & Research Insights, Inc., to conduct conversion studies aimed at evaluating the impact of our marketing initiatives.
Moreover, access to real-time travel analytics tools and quarterly reports from sources like Tourism Economics, Arrivalist and STR, Inc.
is pivotal for accurate revenue forecasting. It also empowers Visit Dallas to make informed, swift decisions and adjust expenditures as
needed.




